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Who’s in the Orange Room?
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What’s their motivation, in the moment they’re
reading, listening to, or viewing your content?
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Marketing: Yay, maybe, or nay?
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Discerning, solutions, no marketing
Discerning, solutions, some marketing
Discerning, solutions, always marketing
Discerning, perspectives, no marketing
Discerning, perspectives, some marketing
Discerning, perspectives, always marketing
Discerning, new thought, no marketing
Discerning, new thought, some marketing

Discerning, new thought, always marketing
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Blended, solutions, no marketing
Blended, solutions, some marketing
Blended, solutions, always marketing
Blended, perspectives, no marketing
Blended, perspectives, some marketing
Blended, perspectives, always marketing
Blended, new thought, no marketing
Blended, new thought, some marketing

Blended, new thought, always marketing
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Integrated, solutions, no marketing
Integrated, solutions, some marketing
Integrated, solutions, always marketing
Integrated, perspectives, no marketing
Integrated, perspectives, some marketing
Integrated, perspectives, always marketing
Integrated, new thought, no marketing
Integrated, new thought, some marketing

Integrated, new thought, always marketing
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How to use?
Ask yourself, map, create.

1.Am | speaking to all rooms? Or just the yellow? Just the orange? Just the green?
2.Is my content addressing solutions? Perspectives? New thought?
3.Did my audience say no to receiving marketing or sales messages? Or maybe? Or yes?
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Hello, I'm Allison (Wentworth) Ross.

Please connect with me if you'd like to add your content
to Violet Portal where we're matching content to reader,
one archetype at a time.

violetportal.blog


https://violetportal.blog/

